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CLEVELANDMAGAZINE.COM

Leverage the relationship you've already started with print readers in an
environment where they are in the right digital purchasing mindset.
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RENT ISSUE

The Downtovin Willoughby restaurant serves up comforting and familiar
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Weekly E-Newsletter

Reach our list of active, opt-in subscribers
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Facebook CRM

Reach Cleveland Magazine's audience when

they are engaging on Facebook.

clevelandmagazine.com
Thousands of articles and events
your customers care about

Sponsoed Prner Cotent
Create your own summer HathawayBrown
with Hathaway Brown x e
School’s summer camps

Hathaway Is excited of
for boys Beginning June 5 and

through August 11, HB will offer a wide array of academic, athletics, and
enrichment camps in the summer.

Registration is now open — sign up to join us today!

Programming at a glance:
At
spo

Sponsored Content

Tell your own story and boost it to Cleveland

Magazine's regional audience.

The combination of magazine advertising and internet advertising
has the highest ROl of any media combination. MPA Accountability Study
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YOUR DIGITAL BILLBOARD S
—

Clevelandmagazine.com is a great place to own
an important piece of digital real estate. The new
Clevelandmagazine.com gets more than 125,000
page views per month, and packages are available
for you to own consistent brand messaging in the
mobile world.

RINK INTHECLE ENTERTAINMENT ATHOME STYLE TRAVEL&OUTDOORS HEALTH EDUCATION C-LEADER BESTOF Q
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Your Ad Here
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Find a Top Doctor e S

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn ‘s Top Doctors list includes 885 physicians

s by keyword, specialty and location to find the best fit for you.

E g | Shamlk Bafna
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WEEKLY E-NEWSLETTER SPONSORSHIP
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REVIEW: HOOK & HOOF

The Downtown Willoughby restaurant comforting and familiar
flavors with dishes that pay homage to the

QUAKER
STEAK
& LUBE
$10 TUESDAYS

MORE CHOICES
MORE VALUE

-
pr—

i SHARED MISERY CONNECTS
%% ‘ 5. GENERATIONS OF FANS

=V i
= = = How the love for a losing Cleveland Browns team brings

U kel one writer and his son together. ead more.
] ,“‘I L el

) 5 THINGS TO KNOW ABOUT
— THE CHILDREN'S MUSEUM

A$10 millon renovation to a Millionaires' Row mansion
brings new life to the kid-friendly place. read more »

) 'VI:I:IREEilpAS ANYONE CAN
LOVE

Not an IPA drinker? You are now. Fat Head's Matt Cole
shows us that not all IPAs are created equal. read more »

OBERLIN FIGHTS FOR
IMMIGRANTS IN ITS
CHURCHES AND CHAMBERS

Peace Community Church is one of the 800 sanctuary
churches in the U.S. read more »

QUAKER
STEAK
& LUBE"

$10 TUESDAVS ==

MORE CHOICES b
MORE VALUE. oo

CLICK HERE FOR HORE WFORATON

Each week, our opt-in e-newsletter subscribers get the latest in upcoming events and
things to do throughout the city with Cleveland Magazine's e-newsletter. E-newsletter
sponsorship is exclusive to one advertiser each week, delivering an engaged readership
and an environment where your display banner ads won't be missed!

Current results include a 19% Open Rate and 2.9% Click Through Rate.

Sponsorship includes two medium rectangle ad placements and a link to your website.
Static artwork only.

$10 TUESDAYS ==
MORE CHOICES .
MORE VALUE g

[ BLICK HERE FOR MORE INFORMATION | t

$10 TUESDAVS

MORE CHOICES
MORE VALUE

[ GLIGK HERE FOR MORE INFORMATION | ™
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E-BLAST

Let Cleveland Magazine's award-winning team of designers develop a
custom email marketing campaign to reach our targeted list of 6,700
opt-in subscribers. Use this timely medium to drive immediate traffic
to your website, promote an upcoming event, encourage sales for a
package or special offer, launch a new product or service and more!

Five Stan Sensation

A Celebration of Food and Wine
In Support of UH Seidman Cancer Center

Club Five Star | Gourmet Lite Bites | Open Bar The message is simple, the call to action is visible

and it brings our readers through to the advertiser’s
homepage to explore. This e-blast had a 18.2% Open

g S . Rate and 2.5% Click Through Rate.
University Hospitals

E-BLAST SPECS: 540 px wide by at least 540 px tall. Your e-blast
will link to your website and include a custom subject line.

ng

Another straightforward message with compelling
creative. This e-blast had a 18.7% Open Rate and 2.8%

$15, $30 & $40 Lunch & Dinner Menus Click Through Rate.

New this year, nominate your favorite restaurant as
Downtown Cleveland Restaurant of the year and be entered to win
a year of dining in Downtown Cleveland!

More than 50 Restaurants Participating

Downtown Cleveland Alliance™ B Sysco 222 & oo




Cleveland

MAGAZINE

PV 1R DIGITAL MEDIA KIT

SPONSORED CONTENT

CUSTOMIZED LANDING PAGE

Increase brand awareness and promote your personalized message to our targeted audience
on a digital platform. You will receive your very own sponsored page on clevelandmagazine.
com that we will promote through various channels.

HOME PAGE FEATURE SPOT
Be one of the first things our readers see when they visit our homepage. Your featured spot
on our home page will click through to your sponsored page.

TARGETED PAGE FEATURE SPOT
You will also receive a feature spot on one of our six targeted pages.

your own summer
Hathaway Brown
ol’s summer camps

LOCAL HAPPENINGS

SPECS & RATES

+ 500-1000 words of sponsored content

« High-res horizontal image - 960px wide by 640px tall at 72 DPI

+ High-res logo

« Social media icons and click-through links

« Includes Digital Network boost of 50,000 page views

** All content is provided by the client but can be written or produced by Cleveland
Magazine for an additional charge.

COST: $1,500 per month for one sponsored page

CUSTOMIZED LANDING PAGE

Create your own summer
with Hathaway Brown
School’s summer camps AUEEnS

= e

nvichment camps inhe summer.

HOME PAGE
FEATURED SPOT

FEATURED VIDEO

Hathaway Brown Summer Programs 2017

RESTAURANT SEARCH
LOCAL HAPPENINGS seancuy nae

TARGETED PAGE
FEATURED SPOT

DIGITAL NETWORK BOOST
CREATIVE

Aller Lheir dad died, a family friend
set up a Gol'undMe account to help.
Then she raided iL.
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FACEBOOK CRM

% // HEROES WI:I.GOIV;’

WETERANS SHARE LESSONS OF DUTY, HONOR & SERVICE

MAGAZINE

3 Trendy Hp»;r\' To Drink Now  How To Love IPAs

Utilize Cleveland Magazine's CRM database! Why Cleveland Magazine's Data?

We upload data from Cleveland Magazine's database to match * Reach NEW qualified consumers

with a user's unique IP address. - Make better impressions by delivering relevant ads to the right

customers!
Utilize Cleveland Magazine's CRM database of more than 200,000

orint and digital subscribers! « Our paying subscribers have a disposable income!

A Facebook Custom Audience is a highly effective targeting option that lets advertisers
find their existing audiences among people who are on Facebook!

Two types of Custom Audiences we support:
« Customer List - Using your email or phone number database
- Website traffic - Reaching those who have visited your website via a Facebook pixel

In addition, we will build a lookalike audience from your custom audience to find more
people who look like your current customers.
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SITE RETARGETING

Don't lose customers who have shown an interest in you!

1.

User visits your website or landing page
as a potential lead.

@he Washingten st

Guylwre amhew Dneml GTeebetws samsa Meewa 0 hmed

4

2.

User visits other popular websites and
sees your ad.

EENIMZQU

T TEPARTMTNTS | CREGNT O

4

3.

User clicks your ad and returns to
your website.

SIOTLIG

Did you know? 97% don't take action on a first visit.
Compelling-offer display ads follow customers around
the web for 30 days to maintain interest.
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DIGITAL NETWORK ADVERTISING

The Digital Network consists of 250 premium publishers with more USATODAY

than 85,000 websites. Target your customers by geographics, A
demographics, interests and more while they are reading
content on just about any national website.

USATODAY

G158 e s s

Hlandmarks

Speaker Ryan says he will nol
defend or campaign for Trump

Hiledle fop Hrpublieni
bl rumpiging

Aller their dad died, a family friend
set up a GolundMe account to help.
Then she raided iL.

MR o wnters risesin KA

Reach more than 95% of U.S. Internet users on 85,000 well-known sites such as:
Condé Nast blleij
Traveller ~—

priceline.com @
< ll

@CBSRADIO

HGW YUU Expedia

Y A K

operrz WAL
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EMAIL MARKETING

Consumers check their email several times a day.
Reach them where they are—their inbox!

Use our email marketing services to:

= Announce new products, services or locations
-> Drive website traffic

=» Acquire new customers

-» Promote events

- Distribute e-newsletters or coupons

Why choose email marketing?
-» Permission-based target lists

- Deliver your message to the consumers you want to reach at the zip code
level using hundreds of targeting options

- Reach national, regional or local audiences at cost-effective rates

=> Secure delivery through our responsive base of opt-in records from both
businesses and consumers

Qremer!

cleveland
aqguarium

and

sunny

at the Greater Clavelond Agquarium

Join s on select Saturday momings with your small fry {kids 2.5}
[piaying games and making crafis while exploring colors. sights.
'sounds, and shapes. Learn more through the sense of touch with an
nteractive animal encounter and question and answer ime.

Purchase an Aquarium annual pass for free general admission all
year, plus a discount for Small Fry programs.

Purchase Tickets

ADVANCED TARGETING CAPABILITIES:

« Location
- Age
° « Birth month

« Marital status
- Gender

* Home value

» Housing type
- Length of residence

o
\
. °
Ny °
o~ .
[
° - Children in household

* Homeowner or renter
+ Personal finance

» Estimated household income

» Hobbies and interests

« Age of child in household
- Grandparents

« Veterans

« Ethnicity

- Religion

« Voter information

+ Mailing address options
* Travel interest

* Wealth of household

* Investment location

« Types of financial donors
« Many other criteria!

We also offer B2B email marketing capabilities — even reaching specific job titles!
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GEO FENCING

Target customers based on actual GPS location.

Digital “fences” can be drawn to target people for 30 days after they have entered into the fenced area. This
tactic is great for targeting competition, complementary attractions and trade shows.

- n i Rt Y
usic Residence Inn by o
@ Marriott Cleveland... z
€ Contemporary pick... ?}Q-.
S’ﬂeﬂ S %D“‘Q
& el |
O
% %
eveland Gladiators o
Loans Arena 4
Rd g sporting ‘ , {0
venue Progressive Field &
L) Ballpark home of the
'Rd Cleveland Indians c;g.i"?

Ursrscostonod Almond Milic

Blatully Barry

Spacinl K Prolan Medl Bar - Chocolate Pean,

+ Add Food

Your Ad Here
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SWEEPSTAKES + QUIZZES

« Client to provide prize of value and product/service as agreed upon

+ Mention on Contest section of TV station's website with thumbnail image and copy

- Mention on Spotlight section on front page of TV station's website
« Email to TV Station's subscribers, inviting participation

« A Facebook post & Twitter mention on TV Station's social media pages

« Build your email database—You will receive an excel doc providing participants’

information for those who don't opt-out!

+ 150,000 banner impressions on TV Station's website—desktop & mobile—promoting

contest/sweepstakes (300x250, 728x90, 320x50 mobile)

Available in any Scripps markets including:
Cleveland, Indianapolis, Detroit, Buffalo, Cincinnati

PERRYSBURG

BCRien o 7
enTERNOW | Ok
e Se| C [

Getaway-Sw.../

sl

s o -
| 5 ? : > - \;‘w‘r"

P o A ewterN

Enjoy a weekend away in Perrysburg, Ohio!
You coukd win 8 two-night stay in Pemysburg, Ohio

including hotel, meals and shopping! Enter now for
your change to win two nights at the Hilton Garden
Inn, a $50 gift card for the Town Center at Levis
Commons, s $75 gift card for dinner at Stella's
Restaurant and Bar, and a $25 gift card for lunch
at Swig Charcutere & Suds!.

-

@
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128K 3084 716K 3281 33

Photos & videos

NewsChannel5
ck; Cr;)cker Park, police
asking public to stay away from the area

’;)“ﬂ Coy,,
‘ SR
“Usnons e
PERRYSB
S
WEEK
S,
B
‘II o )
“, » |
ercmy o 1ias |
P T L | ™
: PERRYSBUR( A Garae — Post Details
| ey
T -
‘; A ‘ 1 ql‘ N U @ WXYZ-TV Channel 7
B lardennn ‘. 'T:.'A‘A A "Jll’ 25 | Published by Seth Myers [71- 3 hr
W g A 4| We're giving away a fun litlle weekend gel
22 - more and enter to win. o
ENTER HERE: hitp/contests.wxyz.com/i
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SEARCH ENGINE MARKETING
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CUSTOM CAMPAIGN CREATION
GOOGLE ADWORDS
- Every campaign can be customized on every level,
geo, keyword, product, etc. As the needs/seasons/ 1 1993 70 3.51%
sales of the business change, so will we.

CAMPAIGNS IMPRESSIONS CLICKS ANVG. CTR

TARGETED MARKETING
- Appear only when/where you want to. We will — B,

ensure that we are targeting the right goals of the
advertiser to maximize every result.

Converted licks. Average Position

zzzzzz
zzzzz
sssss

zzzzz

AFFORDABLE RESULTS

«You pay only when a consumer clicks on your ad
to visit your site or calls.

Google
SUPPORT
« We have real people with real experience
monitoring every campaign at every level. It is
not a set-it-and-forget method. We are better
equipped to monitor trends in the market by P RE M I E R

industry and make real-time changes as needed. SMB PARTNER

|||||

DETAILED REPORTING

+ 0Ongoing reports and metrics show you what's
working and what needs improvement.

*ONE OF THE ONLY
PREMIER PARTNERS IN
THE REGION!
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SEARCH ENGINE OPTIMIZATION

Cunrent Rank & CurrentPage  First Page Rea
C 1
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Keyword Link Buildng
L

Actions @

See Completed Ao

Noverres

Canegory

Mayword Link Building
Keyword Link Bulding
ieyword Link Buslding
Link Bilding
Link Bualging
Link Buging
Keyword Link Building
Kryword Link Budding
Wyword Link fudding

Kpvword Link Buiding

By Submitsion @ Butress Molies @ Offsne Content

Marketing @

Onute Copy - Baset @

Action Counts @

FEATURES
« Analysis of your website to determine current
positioning
- On-page & off-page review and optimization

ADVANTAGES
» Long term strategy to increase
organic/natural rank in search results

BENEFITS
- Better online presence so you're more visible to
your potential customers

BETTER TECHNOLOGY = BETTER SEO
-> Higher quality work
-» More work
=> Full transparency into the work
-> Full-service offering
« Onsite
- Offsite

SEM RESULTS

SEO RESULTS

Google  womens ciothes . B

Abaut 150,000,000 resuits (0.40 saconds)

VENUS Women's Clothg?a;n\l/‘E[‘lUS»ﬂﬂm Shop for womens clothes on Gaogle

‘e, venus.comWomens-
Tops, s Ant
Giothin Tops

Raling:

Whlesala 5
Shop Cute Womens Clothing - MadCloth.com 51026 3126
‘waww.modeloth.comWor ing ~ rosewnoiesale  sammycress

u Spend $100+7 Find Out Howt
o Info

Ratums: 30 day retum policy o o ’ i
Ratings: Shipping 9/10- Wabei 7.5/10- Quality 75110 & v
Shap Gl B Soop ALMOGCID Aazng Dossa Far Yo A !
Zulily - Official Site - Up to 70% Off Women's Clothes e
Ve

‘e 2ully com) Fashion Vintage  Wemen Clethes
Shap Now! . Whelesale . o
51309 s432 .
twirkledaat tronasgal rosewhoiesal

Women's Clothing - NY&C® - NYandCompany.com
‘www.nyandcompany comi ~

Sping Savings Event: Save Up 10.50% on Everything. Shop Now & Save!

Womens Clothing - Designer Brands & Fashion - Macy's
‘www1.macys.comishop/womens-clothing?id=118 = Macy's ~

Shop for Women's Glothing Onine a Macys.com or the Latst Designer Brands &
Fashion Trends. FREE SHIPPING AVAILABLE!

Women's Clothing: Shop Women's Clothes | Kohl's
‘www.kohls.com/sale-eventwomens-clothing jsp ™ Kohl's =

Be confident in a beautiul suil or choasa ona of Koh's dazzing drasses for woman.

IFYOU'RE NOT ON THE FIRST PAGE,
YOU DECREASE THE CHANCES SOME WILL FIND
YOUR WEBSITE BY

907%

Value Story: “We have now focused on 7 keyword phrases and
got each one to page 1 within just 8 months!” - Finelli Ironworks
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SOCIAL MEDIA

Why advertise on Facebook?

1. Your Audience is on Facebook
Facebook has a user base larger than the population of China!
Average time per visit is 20 minutes!

2. Facebook Ads are Affordable
Only pay when your ad is clicked on at an average of $1-2 per
click. You will receive free brand awareness. You only pay when
someone likes, comments, shares or clicks to your website/
Facebook page.

3.The Targeting Capabilities of Facebook are Exceptional
Different types of ads: Video, Pages, Likes, Events, etc. - all
targeted to your specific demographic! And your ad displays
across a variety of apps.

« Your business can now target Instagram users even without
having a company Instagram page.

- Target Facebook users who match your audience, even after
they leave Facebook via the Audience Network.

FACEBOOK MONTHLY ACTIVE USERS
JUNE 2017

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017
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TARGETED VIDEQ

People in the U.S. are going to watch 1.2 billion online videos today!

-» This enables your video ad (up to
30 seconds) to be on a variety of

sites within our portfolio as lon i .
g AL R A AL THE MICHELIN® DEFENDER'

as the user is someone who fits your {He MICHELIN® DEFENDER" TIRE! SAFER. LONG
target profile, whether on desktop, f 3
mobile or tablet!

-> These viewer-initiated commercials
must be watched and cannot be fast-
forwarded.

APPROXIMATELY 25% OF THE
INVENTORY CONTAINS AN OPTIONAL
300X250 COMPANION AD.

>
o
o
=
=
o
>
=
=<
=
=r)
>
o

WEBSITES INCLUDE, BUT ARE NOT LIMITED TO:

AoL e ESER [ Youlll):

TARGETING OPTIONS
DEMO: Gender/Age

GEOGRAPHY: Country, State, City, Metro Area, Zip Code

CATEGORIES: Arts & Entertainment, Auto, Beauty & Fitness, Books & Literature, Business
& Industrial, Computers & Electronics, Education & Careers, Family & Parenting, Finance,
Food & Drink, Games, Health, Hobbies & Interests, Home & Garden, Internet & Telecom,
Law, Gov. & Politics, Men's Interest, Moms, News, Online Communities, People & Society,
Pets & Animals, Real Estate, Reference, Science, Shopping, Sports, Travel, Women's Interests,
World Localities and much more!
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WEBSITE DEVELOPMENT

RIPPLE EFFECT INTERACTIVE—a Great Lakes Publishing Company, focusing on creating flexible, integrated interactive
solutions that seamlessly blend research, design, marketing and technology.

We build powerful websites for a broad spectrum of clients, including corporate, events and marketing, ecommerce,
entertainment, travel and leisure. We focus on front-end discovery, usability and development creating and converting
great designs into unique interactive user experiences for visitors of all kinds that last through the years.

rople
ICéffec:’r

INTERACTIVE

MARKETPLACE

% EVENTS | JOIN US AS AN EXHIBITOR
§ CALENDAR ;

‘OUR SHOWS | EXMIBIT WITH US | MARKETING SOLUTIONS. | NEWS | ABOUT US | CONTACT US

© EXHIBIT
© SPONSOR
© ADVERTISE




